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Kogan Page Ltd. Paperback. Book Condition: new. BRAND NEW,
Humanizing Big Data: Marketing at the Meeting of Data, Social
Science and Consumer Insight, Colin Strong, Big data raises more
questions than it answers, particularly for those organizations
struggling to deal with what has become an overwhelming deluge
of data. It can offer marketers more than simple tactical predictive
analytics, but organizations need a bigger picture, one that
generates some real insight into human behaviour, to drive
consumer strategy rather than...
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Complete guideline for publication fanatics. It is actually writter in straightforward words rather than
confusing. I am effortlessly could get a pleasure of looking at a written book.
--  K irstin Schuppe--  K irstin Schuppe

It in a of the most popular book. It really is filled with wisdom and knowledge You may like how the article
writer publish this pdf.
- -  K ell ie Huels--  K ell ie Huels

A top quality publication along with the typeface applied was exciting to read through. It can be rally
interesting throgh reading through time. Your life period will be enhance once you full reading this article
book.
--  Prof.  Demond McClure--  Prof.  Demond McClure
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